Single Mother Needs Assessment Study
Final Summary of Phases I, 11, and Il

Background and Methodology

At the request of the S & R Pieper Family Foundation, The Dieringer Research Group designed a research study
regarding the needs of single parent families. The purpose of this study was to explore how individuals, living
at or below a poverty existence, feel about the services that are available and whether or not the available
services are meeting their needs. The study was a three phase research project, designed to understand the
1ssues facing single parents and to get feedback directly from those most involved and able to articulate their
successes Or concerns.

In order to meet the study objectives, three separate, but inter-related, studies were conducted.

* Phase One: Qualitative focus groups with single mothers (one group currently using W-2 and one group who
qualified but not currently using W-2). This phase was conducted to initially uncover and discuss the needs of single
mothers who were using W-2 compared to those who were not, as well as understand why single mothers eligible for
W-2 benefits were not utilizing the program. Opinions on the success of the W-2 program were also discussed.

* Phase Two: Quantitative telephone interviews with 400 single mothers (200 currently using W-2 and 200 who qualify
Jor W-2 but not currently using W-2). This phase was conducted to test the issues and concerns uncovered in the first
phase among a larger sample of the single mother population.

* Phase Three: A mail survey of 654 social service agencies in Milwaukee County, with 102 qualified organizations
that returned a completed questionnaire. This final phase was designed to inventory and profile social services
agencies operating in Milwaukee County and determine the gaps in the services needed versus available to single
parent families.

Summary of Phase One: Qualitative Focus Groups

> Respondents in both focus groups responded similarly to a question regarding the needs of single mothers,
including money to pay rent (shelter), food, clothing, child care, education, reliable after-school programs,
health benefits, transportation, quality education for children, time to spend with children, education for
themselves, job training, decent wages, "child support paid," emotional support ("support groups") and
"occasional time for myself."

» They understood that a variety of circumstances can cause people to apply for assistance programs and
services, such as health problems, drug addiction, divorce, crime, mental illness, abuse, teen pregnancy,
"poor planning," no reliable child care, a lack of education, and lack of job skills.

> A major difference between single mothers on W-2 and those who were not on W-2 was that those who
were not on W-2 consisted of the "working poor" sometimes working two to three jobs and still could not
make ends meet. Although proud of themselves, the "working poor" were still frustrated about their
chances of improving their lives, properly raising their children, and acquiring benefits that would provide
them with a sense of security.

> There seemed to be a realization that family and friends can make a difference in the lives of low income
single mothers, either providing financial or emotional support. Several respondents said that coming from
a family culture encouraging hard work and persistence also contributed to self-empowerment.

» Not everyone was aware of the services available to them or how to access them. And those who were

aware of available services said that it can be a "hassle" to apply for them.

One concern from participants was the quality of day care available. They expressed both concern and fear

about their options as well as concern on how to handle days when their children were sick.

» Several respondents, especially those not on W-2, felt that the abuses of past assistance created W-2. The
haste to make people work, at any job, created another set of problems. A program that stressed working
without offering higher education or job skills/training was considered a limited way of empowering
individuals.
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